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* Former CEO of USA Surfing (1 Gold
medal)

« Current Executive Chairman for USA
Skateboarding (2 Silver + 1 Bronze)

* Founder/Chairman of The Global Action

Sports Foundation (Directly supported

12 athletes to qualify for the Tokyo and

Paris Olympics)

« 21 years with the US Olympic and Paralympic

Committee

Supported Team USA at 8 Olympic Games
Organized 9 UCI BMX Racing World Cups and

Olympic Trial/Selection events in Archery,

Canoe/Kayak, Field Hockey, Rowing, Rugby,

Softball, and Track & Field.
Currently organizing Pre-Games training sites

for NOC’s in Southern California prior to LA28
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THE PROBLEVS
IN SKAIE

* The pathway to growth is unclear. Competitions are fragmented

and there is no conclusive moment.

» The sport is rapidly growing and there is a lack of infrastructure

from grassroots to international competitions.

« Skateboarding has a rich and appealing culture, but with that
comes politics, gatekeeping and stigmas around what’s cool or
acceptable. This creates challenges for skaters to grow their

professional careers and limits inclusivity within the community.
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JERINITOMN

Disciplines like surfing, skateboarding, BMX Freestyle, and sport climbing

are now proven successful events in the Olympics.

SIGNIRIEATNE

* Represents a modern era of sports appealing to younger audiences.

« A fusion of athleticism, creativity, and cultural expression.

SUECESSESHIOR

« Tokyo 2020 debut of surfing and skateboarding.

« Strong presence in Paris.

« High expectations for the LA28 Games







W@@T |}||:| E N @ A@ E M E NT Dynamic, urban-inspired sports resonate with younger audiences.
@@ &T@ |L U@ Sﬂ EWAN@ E Fusion of athleticism and artistic expression
| | |
@I |L@ BA& P@ P@ Mﬁ%ﬂ TW Universal appeal transcending cultural and geographical boundaries
Providing clear pathways for athletes in these disciplines to
|:| m @PH |_|_I€|:| m @ ATB:H |LEL|_|J Eg reach the pinnacle of their sports.
D
&E@A@W & @@@T&H NABH &TW Investments in world-class facilities and lasting community impact.




TENAS MARKET SIZE
SIACRARENTO:

$3.4 BLLION (2023)

EOSFANGENES
MEW W@RB& $3.8 BLLION (2022)

$1.38 BLLION (2021)

PARTICPANTS UNDER ACE18,
2VBLACK & HSPANIC, 25% WOVEN

$1.4 BLLION (2020)
35 MILLION ACTVE SKATEBOARCERS WORLDWDE

CTED GROANTHBY 2028 TO BE $0.9 BLLION(2020)
OVER5% ANNUALLY

$0.3 BILLION (2016)
17 MILLION FOR2021, TOKOGMES




» Growing Participation Rates: Over 11 million active skateboarders and 35 million surfers
KEW TATH TH globally, with participation increasing by 15% in emerging markets like Asia and South America

In the past decade.

» Youth Engagement: The majority of participants in these sports are aged 15-34, aligning with
the ASPC’s mission to develop programs that engage and inspire younger demographics.

e Economic Impact of Facilities: Investments in surf pools and skate parks can yield over 30%
ROI annually, driven by tourism, local events, and recreational use.

e Olympic Viewership Growth: During the Tokyo 2020 Olympics, skateboarding and surfing
attracted over 12 million global viewers, highlighting their ability to draw large audiences and
elevate athlete visibility.

» Media Value: Skateboarding and surfing content generates billions of views annually across
digital platforms, offering ASPC opportunities to enhance athlete branding and sponsorship
value through media integration.

e Cultural and Economic Influence: Skateboarding and surfing contribute over $15 billion
annually in global crossover revenues from lifestyle, fashion, and related industries, showcasing

their broad appeal and economic potential for ASPC's facilities and programs.

SKATEBOARDING







The Paris 2024 Olympics showcased the successful integration of these emerging sports:

SIHAEBONRDING

In its second Olympic appearance, skateboarding captivated audiences with thrilling performances. The Men's

Skateboarding Street event was particularly notable, featuring top athletes like Nyjah Huston and Yuto Horigome.

Horigome secured the gold medal with a remarkable final trick, highlighting the sport's growing appeal.

SUREING

Held in Teahupo'o, Tahiti, the surfing events provided a stunning backdrop and showcased exceptional talent.

Brazilian surfer Gabriel Medina delivered a near-perfect performance, achieving a 9.90 score and advancing to

the quarterfinals. His celebration was captured in a viral photograph, underscoring the sport's dynamic nature.

SRORNCIIMBING

Climbing made a strong impression, with athletes competing separately in speed, boulder, and lead disciplines.

This format allowed climbers to showcase their specialized skills, leading to historic wins, including Indonesia's

first Olympic title outside badminton. The event was marked by enthusiastic support from a 7,000-strong

crowd, highlighting the sport's growing popularity.
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Man-made wave pools replicating ocean surfing conditions.

ADVANITAGES

« Consistent, year-round accessibility.

« Tailored for all skill levels—beginner to pro.
* Integration into high-performance training for Olympic-level athletes.







e URBNSURF Melbourne (Australia)
e Wave Park South Korea:

e Waco Surf (USA):

 Kelly Slater Surf Ranch (USA)

e Boa Vista (Brazil)

e Alia Bay (Switzerland)

e Surf Abu Dhabi
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1. RET AIL / REST AURANT

2. MARKET

3. APARTMENT
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With high quality cinema-grade cameras
positioned strategically in various parts of
the facility. The skate and surfing action
will be recorded at a professional
standard with the data processed and

returned for review and coaching..
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ANINREREORLIANGE

e Video capture

e Coaching analysis
e Talent Identification
e Judging

EANRENGIAG

e Marketing

EN

ENI]

e Event and Brand Activation






SKATEBOARDING

DEVERORINGRIEE
GEOBNISEMERGING

SRORISHNDUSHIRGE.
NEVRENRERIENCER.
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GROWTH IN
PARTICIPATION

e Skateboarding: Over 16 million participants

in the US, with a global audience of 50 million+
e Surfing: Over 2.5 million participants in the

US, with a global audience of 35 million+
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YOUTH APPEAL

e Skateboarding: 45% of participants are aged
6-17, and 74% are under 24
e Surfing: 36% of participants are aged 6-17,
and 66% are under 24

GENDER INCLUSIVITY

e Skateboarding: 23% of participants are

female, and this number continues to grow

e Surfing: 25% of participants are female,
with increasing participation rates

SOCIAL MEDIA
ENGAGEMENT

e Skateboarding: 4.3 million+ Instagram
followers on leading skateboarding accounts

e Surfing: 3.8 million+ Instagram followers
on leading surfing accounts

2ol
|I\

ECONOMIC IMPACT

e Skateboarding: $4.8 billion global market
value, with 7% annual growth
e Surfing: $9.5 billion global market value,
with a 5.5% annual growth

EMERGING SPORTS &
ENTERTAINMENT

The rapid growth in participation and
market value, along with the sports' appeal to
a young and diverse audience, provides a
unique opportunity to connect with a highly
engaged demographic.
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Greater number of IF rated venues globally

SIGHNIEIEANE

e Increase global participation and opportunity.

o Elevates awareness and global sponsorship opportunities
o Elevate talent development for surfing and skateboarding.
e Build global visibility for athletes and sponsors.

INGRASHRUGRUE
ARG NMIEN

e Surf pools as vital components of training and competition.

o Skate parks designed for high-performance progression.







AS RESEIROIEYINSEMERGING
SIRORISADEVEROERER)

RROROSEDANIIARIWE

Have a cup of coffee, form a brainstorming network, formation of an Emerging Sports Committee.

RENQOBIEGHIVIES

e Adapt high-performance centers to emerging sports needs.
e Engage the next generation of athletes.

= =

e Position ASPC and it's members as a global leader in emerging sports innovation.







VISION. o

Build lasting facilities and programs to drive participation, community en-
gagement, and sustained growth of skateboarding, surfing, and emerging
sports beyond Olympic cycles.

EAROFAGHION

e High Performance Centers: Invest in emerging sports campuses and in

frastructure tailored to the unique needs of surf and skate athletes,
ensuring long-term development and success.

e Stakeholders: Partner with initiatives like the International Boardriders
League (IBL) to support athlete development, elevate global visibility,
and position ASPC membership as the leader in the next era of sports

novation MORE ABOUT ThlE IBL

This streamlined focus highlights ASPC’s pivotal role in shaping the future o httpS //VImEO com/9 157 19856
of these transformative sports. \ o G'
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